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Summary 
 
In most Western and Northern European countries public service broadcasting has 
proven resilient and continues to reach significant parts of the audience. While 
citizens continue to appreciate public broadcasters’ television, radio and, increasingly 
also Internet services, some economists and politicians put pressure on the unique 
institution they deem too big or even superfluous in present media environments and 
the abundance of content therein.  
 
Policy makers in general are faced with difficulties on whether and how to evolve 
from public service broadcasting, as we have known it since the 1920s, to some sort 
of public service media project. In so doing, their actions are more and more shaped 
by or rather framed within the European State aid rules. Applied by the European 
Commission, these regard public service broadcasting as an anomoly in media 
markets. Hence, the necessity to justify government intervention in particular when 
public broadcasters expand activities to new media markets. The European 
Commission has asked for the implementation of a so-called ex ante evaluation of 
new media services. Such a tool essentially resembles the British Public Value Test, 
consisting of a Public Value Assessment (conducted by the BBC Trust) and a Market 
Impact Assessment (conducted by Ofcom), which is applied to new media services 
the BBC aspired to launch in the UK media market.  
 
Several countries have indeed resolved the European Commission’s concerns on 
possible anti-competitive behaviour of their public broadcasters in new media 
markets through the adoption of an ex ante evaluation. Among others, Germany, 
Belgium, the Netherlands, Ireland, Norway, Austria, … (are said to) have an ex ante 
evaluation in place.  
 
In our presentation we analyse whether and how the instrument of an ex ante 
evaluation for public broadcasters’ new media services can foster the re-thinking of a 
public service project in an era of apparent abundance and ditto private initiative. The 
aim of the presentation is thus not to provide for an exhaustive overview of all ex ante 
tests. Rather, we aim to point at similar and dissimilar experiences, successes and 
problems.  
 
Our argument is that, disappointingly and in spite of their intrinsic qualities, ex ante 
tests have failed to strengthen public broadcasters in the era of abundance so far. 
We end the presentation with a number of suggestions 


